
Oct. 30- Nov. 6, 2020 The Mid-South Tribune Page 5 Sports

Sports & Entertainment

Email Entertainment news and photos to MSTentertainment@prodigy.net

Listen to Chief DD,  the Philosopher of 
Hip Hop, on the  Music Lane on the 

Black Information Highway.com

“Welcome, Travelers!” 

Also, detour to Broadjam.com for more Chief DD

STOP THE SPREAD OF GERMS  
Help prevent the spread of respiratory diseases like COVID-19.  

Stay home when you are sick, 
except to get medical care. 

Wash your hands often with soap 
and water for at least 20 seconds. 

Cover your cough or sneeze with a tissue, 
then throw the tissue 
in the trash. 

Clean and disinfect frequently 
touched objects and surfaces. 

Avoid touching your eyes, nose, and mouth. 

Avoid close contact with people who are sick. 

cdc.gov/COVID19 
314915-A  March 16, 2020 1:02 PM 

PGA Tour welcomes TruGreen as the official marketing partner
with First Tee highlights and more ...  from sports page 1
telecasts. TruGreen will also host
events at various PGA TOUR
events, including the World Golf
Championships-St. Jude Invita-
tional in Memphis where it is
headquartered. 

“We are delighted to welcome
TruGreen to the PGA TOUR and
are thrilled to see their commit-
ment to the First Tee College
Scholarship Program,” said
Brian Oliver, PGA TOUR Exec-
utive Vice President of Corporate
Partnerships. “This is a natural
partnership as our sport relies on
outstanding agronomic practices
to provide our membership with
the best playing conditions each
week.” 
Earlier this month, TruGreen an-
nounced that it will be a Trustee
of First Tee, youth development
organization that uses golf as a

NFL Flag Madden 21 Youth Club Championship Presented by Subway Restaurants invites
young athletes to compete on digital turf during Super Bowl Weekend ...from sports page 1

Grizzlies and Pepsi launch
new youth program 
from sports page 1

catalyst for personal growth. As
a Trustee, this partnership will
support the expansion of the First
Tee College Scholarship Pro-

gram to include alumni pursuing
careers in agronomy, plant sci-
ence and other science-based
professions. TruGreen executives
will serve as mentors and will
support professional develop-
ment and educational sessions
for the Scholars. 

“At TruGreen, we take immense
pride in creating beautiful, green
outdoor spaces where individuals
can enjoy living life outside,”
said John Cowles, President &
CEO of TruGreen. “This mission
makes our partnership with the
PGA TOUR a natural fit. We are
excited to support the impactful
work of First Tee while joining
our science-based expertise and
tailored approach to lawn care
with the agronomists of the TPC
Network’s iconic courses.”  

About PGA TOUR 
By showcasing golf’s greatest
players, the PGA TOUR en-
gages, inspires and positively
impacts our fans, partners and
communities worldwide.  

The PGA TOUR, headquartered
in Ponte Vedra Beach, co-sanc-
tions more than 130 tournaments
on the PGA TOUR, PGA TOUR
Champions, Korn Ferry Tour,
PGA TOUR Latinoamérica,
Mackenzie Tour-PGA TOUR
Canada and PGA TOUR Series-
China. Members on the PGA
TOUR represent the world’s best
players, hailing from 29 coun-
tries and territories (94 members
are from outside the United
States). Worldwide, PGA TOUR
tournaments are broadcast to 212
countries and territories in 23

languages. Virtually all tourna-
ments are organized as non-profit
organizations to maximize char-
itable giving. In 2019, tourna-
ments across all Tours generated
a record $204.3 million for local
and national charitable organiza-
tions, bringing the all-time total
to more than $3 billion. 

Fans can follow the PGA TOUR
on PGATOUR.COM, the No. 1
site in golf, on the PGA TOUR
app and on social media chan-
nels, including Facebook, Insta-
gram (in English, Spanish and
Korean), LinkedIn, Twitter,
WeChat, Weibo, Toutiao and
Douyin. 

About TruGreen 
TruGreen is the nation’s leading
lawn care provider offering

“At TruGreen, we take im-
mense pride in creating beau-
tiful, green outdoor spaces
where individuals can enjoy
living life outside,” said John
Cowles, President & CEO of
TruGreen. “This mission
makes our partnership with
the PGA TOUR a natural fit.
We are excited to support the
impactful work of First Tee
while joining our science-
based expertise and tailored
approach to lawn care with
the agronomists of the TPC
Network’s iconic courses.”

Battlefy, we’re able to offer a
once-in-a-lifetime event for
gamers across the country and
fulfill the competitive drive that
many of them are missing off of
the football field. Athletes are
eager to play, and we anticipate
over 30,000 participants, making
this the largest youth Madden es-
ports tournament ever.”
“We are continuously looking to
grow the game and are excited to
bring the NFL FLAG tournament
to the esports community,” said
Rachel Hoagland, NFL Vice
President and Head of Gaming &
eSports. “Along with Madden,
Reigning Champs Experiences
and Subway, we will be able to

create memorable and shared ex-
periences for our younger fans to
enjoy while showing pride for
their favorite NFL teams.”  
Event operator Battlefy will host
32 NFC and 32 AFC tourna-
ments in December - 16 on PS4
and 16 XBOX One - leading up
to the Youth Club Finals Febru-
ary 4-6. Finalists will compete in
a live, virtual championship
event during the 2021 Super
Bowl weekend.
“As the digital home of 230,000
independently operated esports
tournaments and leagues across
the globe, Battlefy is thrilled to
partner with NFL FLAG as they
continue to bring the excitement,

passion, and competition from
the field to the online world of
esports,” said Zach Hahn, Global
Head of Sales with Battlefy. “It
is very rewarding to give kids a
chance to compete and represent
their favorite teams in a safe and
competitive environment. I know
I would have loved that as a
kid!”
The tournament, executed and

produced by NFL FLAG operat-
ing partner Reigning Champs
Experiences (RCX), is NFL
FLAG’s second esports competi-
tion this year. In August, NFL
FLAG hosted 200 players across
90 NFL FLAG leagues in the
NFL FLAG Madden 20 pilot
tournament.
The NFL FLAG Madden 21

Youth Club Championship Pre-
sented by Subway will follow the
Madden NFL Championship se-
ries, which brings together the
largest Madden NFL community

for an annual gaming competi-
tion for gamers 16 and older,
hosted by EA Sports.
Subway, the exclusive Official

Sandwich Sponsor of the Na-
tional Football League (NFL), is
helping guests and athletes alike
make a good call by turning foot-
ball season into Footlong Sea-
son. With special deals and new
Footlong flavors piled high with
veggies on fresh baked bread,
guests can fuel up for a big game
or a busy day. 
NFL FLAG is an NFL licensed

property of more than 1,600 lo-
cally operated leagues and over
500,000 youth athletes across all
50 states.
NFL FLAG is a fun and acces-

sible non-contact league made
available for youth ages 5-17.
Flag football is a growing sport
with regular participation of
more than 3 million youth and
adults in the United States.

ABOUT REIGNING CHAMPS
EXPERIENCES (RCX)
Reigning Champs Experiences

(RCX) is the premier youth-
sports experiences business, run-
ning and operating leagues,
camps, combines, tournaments
and events. Part of Reigning
Champs LLC, RCX works with
professional leagues, national
governing bodies, sports-centric
businesses and brands to reimag-
ine youth sports experiences.
RCX produces events with
world-class partners including
the NFL, Jr. NBA, NAIA, Ri-
vals.com and the 2022 World
Games. For more information,
visit www.rcxexperiences.com.

ABOUT SUBWAY 
RESTAURANTS

The Subway restaurant chain
continues to evolve the dining
experience, offering guests in
more than 100 countries quality
ingredients, as well as robust fla-

vor combinations while serving
over 6 million made-to-order
sandwiches created each day. All
Subway restaurants are owned
and operated by more than
20,000 Franchise Owners, who
employ many people in their
communities. The Subway expe-
rience is also delivered online at
Subway.com, through
Subway.com/Delivers, and the
Subway App.

ABOUT BATTLEFY
Battlefy is the virtual YMCA for
esports. Our digital platform is
home to over 230,000 esports
tournaments and leagues, created
and run by brands, game publish-
ers, sports organizations colleges
/high schools, communities, stream-
ers, and fans.Their mission to help
everyone with a passion for esports
to build an amazing and authentic
experience for their fans, customers,
employees, and friends.

neighborhoods across the coun-
try tailored lawn, tree and shrub
care along with protection
against mosquitoes and other
pests. As a company rooted in
scientific expertise with a cus-
tomer-centered approach, 

TruGreen helps homeowners
achieve an outdoor living space
that brings them pride. There are
approximately 260 TruGreen
branches in the United
States and Canada, plus 38 fran-
chise locations. Visit
http://www.TruGreen.com, http:/
/www.facebook.com/TruGreen,
or the TruGreen app for more in-
formation.

ple in the Memphis area is key to
everything we do at the Memphis
Grizzlies and the Memphis Griz-
zlies Foundation,” said Abusheri
Ohwofasa, Grizzlies Vice Presi-
dent of Community Engagement
and Executive Director of the
Memphis Grizzlies Foundation.
“We applaud Pepsi for their
grassroots programming and are
grateful for them choosing Mem-
phis as one of the communities in
which they want to make an im-
pact. Any time we have the op-
portunity to assist students at our
local colleges and high schools,
we’re happy to do so.”

The Grizzlies and Pepsi will
launch a six to seven week bas-
ketball program focused on
building bridges between youth
and law enforcement. Squad
Goals and Cool Down Conversa-
tions, curated by the Close The
Gap Foundation, will use sports
as the spark to navigate conver-
sations such as self-esteem,
youth-police relations and lead-
ership. In addition, the Memphis
Grizzlies Foundation, in partner-
ship with LeMoyne-Owen Col-
lege and University of Memphis,
is facilitating the mentoring com-
ponents that benefit both college
and high school students who are
paired together for an eight-week
mentorship program to give stu-
dents exposure to opportunities
and lessons designed to prepare
them for college and their future
careers. The program, Pay It For-
ward, will also promote HBCU

awareness through a combina-
tion of hosted HBCU college
fairs throughout the Memphis re-
gion in partnership with The
HBCU Awareness Foundation.
Participating college students
will be granted paid internships
at Pepsi and other program part-
ners to better allow them to apply
their mentorship learning and life
skills in the workforce.

ABOUT PEPSI STRONGER
TOGETHER

Pepsi Stronger Together is a na-
tional initiative to empower and
engage communities around the
country by providing tailored
programming and resources that
bring people together. Launched
in May of 2020 in response to the
COVID-19 pandemic - engaging
its network of partners in the
South to shine a spotlight on es-
sential front-line workers in a va-
riety of industries - Pepsi
Stronger Together was expanded
in October of 2020 by partnering
with NBA teams and charitable
organizations to foster, among
other things, community and po-
lice relations.
Guiding PepsiCo is the com-
pany’s  vision to Be the Global
Leader in Convenient Foods and
Beverages by Winning with Pur-
pose. Under this vision, Pepsi S
For more information on the
Memphis Grizzlies Foundation
and the Pepsi Stronger Together
Campaign, or to get involved and
become a mentor visit grizzlies-
foundation.org. 

Vote November 3!


